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Poster 

Instructions 
 
 
Materials/Methods 
 
1)  Thorough explanation 

of why particular 
methods/procedure 
were chosen 

2)  Clear discussion of 
population, controls, 
comparative groups, 
etc 

 

Results 
 
1)  Substantial and high 

quality data presented 
to address hypothesis 

2)  Presentation of data is 
clear, thorough, logical 

Conclusions/Future 
Work  
 
1)  Reasonable 

conclusions given and 
strongly supported 
with evidence 

2)  Conclusions clearly 
compared to 
hypothesis  

3)  Relevance provided 

References 
 
1)  Use AMA style for 

citations!!! 

2)  See OUWB library 
website for more 
details and examples: 
https://
research.library.oaklan
d.edu/sp/subjects/
tutorial.php?
faq_id=187 

3)  For more than six 
authors, just include 
the first three authors 
followed by et al. 
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Citations 
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Print Journal 
McCurley A, Jaffe IZ. 
Mineralocortoid receptors in 
vascular function and 
disease. Mol Cell 
Endocrinol. 2012;350(2):
256-265. 
 
Online Journal 
McCurley A, Jaffe IZ. 
Mineralocortoid receptors in 
vascular function and 
disease. Mol Cell 
Endocrinol. 2012;350. http://
www.ncbi.nlm.nih.gov/
pubmed/?term=21723914. 
Accessed July 20, 2013. 
 
ePub Ahead of Print 
McCurley A, Jaffe IZ. 
Mineralocortoid receptors in 
vascular function and 
disease [published online 
ahead of print March 21, 
2012]. Mol Cell Endocrinol. 
doi: 10.1016/j.mce.
2011.06.014. 
 
Website 
Immunization Schedules. 
Centers for Disease Control 
and Prevention website. 
http://www.cdc.gov/
vaccines/schedules/
index.html. Updated 
January 29, 2013. 
Accessed December 12, 
2013. 
 
eBooks:  
Gordis L. Epidemiology. 5th 
ed. Philadelphia, PA: 
Saunders Elsevier; 2014. 
http://www.mdconsult.com/
public/book/view?
title=Gordis:+Epidemiology. 
Accessed March 25, 2013. 
 
Online Database 
Fanta CH. Diagnosis of 
asthma in adolescents and 
adults. UpToDate. Alphen 
aan den Rijn, the 
Netherlands: Wolters 
Kluwer; 2012. http://
www.uptodate.com/
contents/diagnosis-of-
asthma-in-adolescents-and-
adults?
source=search_result&sear
ch=asthma&selectedTitle=3
~150. Updated September 
10, 2012. Accessed 
October 20, 2013. 
	  
	  
	  
 
 

 

M4 Capstone 
Poster 

Instructions 
 
General Criteria 
 
1)  Do NOT add abstract to 

poster  

2)  Only use Arial or 
Helvetica font 

3)  Font should be 24 
point or larger 

4)  Avoid using  all caps 

5)  Avoid clutter  
(rule of thumb: 80% 
graphics,20% text) 
 
5)  Use complimentary 

colors 
 (no more than 2 -3 across 
the poster) 

6)  Should be easily read 
from 5 feet away 

7)  Do NOT change the 
poster size 

 
 

Introduction 
 
1)  Clear and logical 

hypothesis and 
statement of problem 

2)  Relevant background 
information 

3)  Clear connections 
made to previous 
literature 

4)  Goal of project clearly 
and concisely stated 

 
 

Objectives  
 
1)  Aims are what you 

want to achieve 
(desired outcome) 

2)  Objectives describe 
how you are going to 
achieve your aim 
(specific steps) 

 
3)  Should be brief and 

concise 

 
 
 
 
 
 
 
 
 

 
 
 
 

 
 

 

 

The M4 Capstone student must be first author. Provide the affiliation for each 
author. Use superscript numbers to identify which author is associated with the 
listed affiliations. An author may have more than one affiliation.  
Example: 
Geoffrey	  Chaucer,	  M.D.	  Candidate1,	  John	  M.	  Crichton,	  M.D.1,2,	  Linus	  C.	  Pauling,	  Ph.D.2	  
Oakland	  University	  William	  Beaumont	  School	  of	  Medicine,	  Department	  of	  Biomedical	  Sciences,	  
Rochester,	  MI1	  
William	  Beaumont	  Hospital,	  Department	  of	  Internal	  Medicine,	  Royal	  Oak,	  MI2	  
 
 
 

 
 
 
 
 
 
 
 
 

 
 
 
 

 
 

 

 

For more tips on 
poster 

preparation, 
please visit the 

American College 
of Physicians 

website: 
www.acponline.or

g/
educaLon_recerLfi
caLon/educaLon/
program_directors

/abstracts/
prepare/

pos_pres.htm	  
 

 
 
 
 
 
 
 
 
 

 
 
 
 

 
 

 

 

Advances in pharmacological therapy 
have changed the narrative of 
individuals diagnosed with HIV, 
prolonging quality and length of life, 
however, prevention remains key in 
preventing transmission. The CDC 
estimates that about 20% of HIV 
positive individuals in the United States 
do not know they are infected.1 
Voluntary HIV testing and counseling is 
an important part of combating the 
under diagnosis of HIV. There are many 
modalities of outreach to spread 
awareness, and technology continues 
to offer emerging possibilities. There is 
evidence supporting web-based 
modules as a cost-effective mechanism 
f o r H I V / S T I p r e v e n t i o n 2 , a n d 
informational sheets in the healthcare 
setting have demonstrated positive 
responses from patients.3 However, 
there is also evidence that there are 
limited, statistical differences in 
educat ion between ind iv idua l s 
receiving paper media versus those 
that receive nothing.4 In the case of in-
person counseling versus brochures, 
individuals who receive counseling 
retain more information.5 Our project 
aims to assess how individuals obtain 
HIV information and testing services in 
the hope to better inform how 
resources for prevention can be 
effectively allocated.  
 

Background 

Objectives 

Materials & Methods 

Focus Group Themes 
Ø  Faith in healthcare provider to direct 

individual to appropriate testing as needed 
Ø  Internet searching for health information  
Ø    Learn about HIV 

–  Microbiology class, Physician, Random 
brochures, Media/Educational Media 

–  Belief that an individual won’t learn about HIV 
unless it affects you personally 

–  Belief that education of HIV and STIs need to 
be started earlier in schools 

 

Results 

Survey & Web Traffic 
•  Individuals seeking information about 

HIV appear to prefer to take initiative 
with their own web searches or 
approach their healthcare provider, 
themes which both arose in the focus 
group.  This was corroborated by the 
focus group data. 

 
Focus Group 
•  There is value in directed health 

information and healthcare providers 
have a strong role on individuals 
seeking prevention and testing services 

•  Individuals do not necessarily interact 
with paper media 

•  Factors such as flyer design may play a 
role in interest of clients 

•  Involvement of another person in the 
process of information discovery or 
testing was paramount 
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Our study aims to identify factors that 
i n f l u e n c e i n d i v i d u a l s s e e k i n g 
information about HIV and prevention 
information via paper media and web-
based modules. A focus group was 
convened to further clarify the web-
based component findings. 
•  Objective 1: Factors in seeking 

information 
•  Demographic information 
•  Prior testing history 
•  Efficacy of a passively 

available flyer in both a 
general information area of 
a health clinic vs. an area 
where HIV testing is taking 
place 

•  E f f i c a c y o f d i r e c t e d 
information (eg. physician, 
healthcare worker, etc. 
specifically introducing 
p a t i e n t o r c l i e n t t o 
information on HIV) 

•  O b j e c t i v e 2 : M o d a l i t y o f 
Information Comparison 

•  Web-based module 
•  Paper media 

•  Objective 3: Stages of information 
Retrieval 

•  Picking up flier 
•  Visiting web module listed 

on flyer 
•  Seeking information about 

testing locations 

  

Tania Kohal, M3 Student1, Dwayne Baxa, Ph.D1,2 

1Oakland University William Beaumont School of Medicine, Auburn Hills, MI 
 2Henry Ford Hospital, Division of Infectious Disease, Detroit, MI 

Efficacy of Outreach on Individuals Based on Prior HIV Testing 
and Counseling in Seeking Further Preventative Information  
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Figure 1: A flow chart 
representing our web-based 
study design. Arrows indicate 
where data was collected.  

Male	   Female	  

Caucasian 5 9 

African-American 1 

Other 2 

Totals 5 12 

Table 1: 
Demographics of 
focus group 
participants 
recruited from OU 
Pre-med Society. 

Ø  Study	  conducted	  in	  two	  clinics;	  
AffirmaLons,	  Ferndale,	  MI	  and	  
American	  Indian	  Health	  Family	  Services	  
(AIFHS),	  Detroit,	  MI.	  

Ø  Flyers	  placed	  in	  separate	  areas	  of	  
clinic;	  general	  waiLng	  area	  and	  HIV	  
tesLng	  area.	  

Ø  Flyers	  contained	  unique	  web	  links	  that	  
differenLated	  the	  two	  areas	  but	  
directed	  paLents	  to	  the	  same	  website.	  

Ø Web	  site	  created	  in	  SoXchalk	  module	  
contained	  general	  informaLon	  about	  HIV	  and	  
risk,	  and	  an	  anonymous	  survey	  asking	  
demographical,	  prior	  tesLng	  experience	  and	  
perceived	  risk	  quesLons.	  

Ø Module	  linked	  to	  Weebly	  site	  that	  offered	  
local	  HIV	  resources	  informaLon	  that	  allowed	  
site	  navigaLon	  to	  be	  tracked.	  

Ø  Focus	  group	  convened	  comprised	  of	  young	  
adults	  pursuing	  medical	  careers.	  

General	  
Area	  

Tes.ng	  
Area	  

AffirmaLons	  
Clinic	  

0	   85	  

AIFHS	   36	   0	  

Flyers	  

Table 2: Number of flyers picked up by 
clinic and location. 

	  

Weblink Activity 

	  So3chalk	  
Module	  

Weebly	  
Website	  

General	  
WaiLng	  Area	  

4	   0	  

HIV	  TesLng	  
Area	  

11	   0	  

Table 3: Number of visits from flyers to 
web components. *3 unique visitors to 
Weebly site per week since August 2015 
not referred by flyers. 

Ø  Interaction with paper media 
    - Unlikely unless bored or waiting 
     - More likely to look at posters than 
        brochures 
     - More likely to look at brochures if given 
        via direct contact with another person 
Ø  Getting tested 
     - If physician says so 
      - If easy and accessible 
      - Peer-pressure 
Ø  Desired information on Flyer 
     - What HIV is in general 
     - Symptoms of HIV 
     - Current updates on HIV research 

	  

Conclusions 


